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OPPORTUNITIES AND MOTIVATIONAL SCHEMES: 

 I. R.D. P. 

 TRYSEM 

 DWCRA 

 SHGs 

 Regional Rural Development Centers 
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 Fund for Rural Innovation 

 Social Rural Entrepreneurship 

 Mudra Yojana Scheme for Women 

 Dena Shakti scheme 

REVIEW OF LITERATURE: 

 

RESEARCH DESIGN: 

OBJECTIVE OF THE STUDY: 

1.) Role of SHGs in women Entrepreneurs Development. 

2.  Examination of the challenges and opportunities for rural women. 

3.) Factors motivating women to become entrepreneurs. 

SCOPE OF THE STUDY: 

Analytical scope: The analytical scope of the present study Challenges, problems, opportunities, 

€performance and development of women entrepreneurship in Kangra district of HP 

Geographical Scope: The present research has selected on women entrepreneurship in Kangra District HP 

METHODOLOGY: 

                The study was based upon primary data which were collected by structured questionnaires, personal 

interviews and personal observation by convenient sampling. A sample of 36 respondents out of which 04 

were post graduated, 06 are graduated, 09 were plus two and 12 were metric and 05 were below metric they 

are selected through convenient sampling technique from women entrepreneurs (SHGs) in Rural areas from 

Kangra District of HP. 
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In this table entire women entrepreneurs are classified into five categories as per their education qualification, 

post graduate, graduate, plus two, metric and below metric and further they were analyzed how they have to 

be supported by their families to run their own business. In this table total 36 rural women entrepreneurs were 

studied out of them 04 were Post graduate, 06 were graduate, 09 were Plus two, 12 were metric and 05 were 

below metric, out of them 01 from Post graduate, 02 from graduate, 05 from plus two, 07 from metric and 03 

from below metric were convinced that they had not fully supported by their family to run their own business. 

Although, there were 03 out of 04 from post graduate, 04 out of 06 from graduate, 04 out of 09 from plus 

two,05 out 12 from metric and 02 out of 05 from below metric were stated that they were directly or 

indirectly supported by their family members to run their own business for the betterment of their families. 

So, it can be find out from this table that a mix trend about families support for rural women entrepreneurs 

has been existed, majority of rural women entrepreneurs in the rural areas were run SHGs or either members 

of it and they met with lot of challenges to run their own business right from their families. It is also depicted 

from this table that majority of rural women were not highly educated and this become another hurdle in their 

vision and approach. 
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TABLE 1.2: SELF HELP GROUP ACROSS INDIA 

 

SR.NO 

 

YEAR TOTAL NO OF 

SHGS 

NO. OF WOMEN 

SHGS 

PERCENTAGE 

 

1 

 

2015 409127 294162 71.89 

 

2 

 

2016 411503 301467 73.26 

 

3 

 

2017 410790 293961 71.56 

4 

 

2018 417813 

 

 

309515 74.08 

 

5 

 

2019 418539 307458 73.46 

 

It was observed from table 1.2 that, there were 409127 in the year 2015,411503 in the year 2016, 410790 in 

the year 2017, 417813 in the year 2018 and 418539 were in the year 2019 SHGs were run in India out of 

which 294162, 301467, 293961, 309515 and 307458 were run by rural women entrepreneurs in the years of 

2015, 2016, 2017, 2018 and 2019 with respect which constitute 71.89 in the first year, 73.26, 71.56, 74.08 

and 73.46 percent in this row year wise. So, on the basis of above table it can be concluded that majority of 

SHGs in the rural areas were run by the rural women entrepreneurs in India. Ultimately women can 

contribute to uplift their family status as well as their living. It can also be clear with the help of pie chart 

given below: 

Source: various annual reports on rural development of govt. of India and http://rural.nic.in 

 

 

 

 

http://rural.nic.in/
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Table 1.3: AGE OF THE SELF GROUP MEMBERS 

SR.NO 

 

AGE NO. OF MEMBERS PERCENTAGE 

 

1 

 

18-30 02 5.56 

 

2 

 

31-40 08 22.22 

 

3 

 

41-50 09 25 

4 

 

 

Above 50 17 47.22 

 

Total 

 

 36 100 

 

It was observed from the above table that majority of entrepreneurs among rural women were in the age 

group of above 50 and figure near about 47.22 percent.  Although, entire rural women were categories into 

four groups and these were 18-30, 31-40, 41-50 and above 50. In this chain women who were fallen in the 

age group of 41-50 and 31-40 were stood in second and third with 25% and 22.22% to run their own 

business. Whereas women who were in the age group of 18-30 stood last in the row.  Hence, there were so 

many reasons behind that women with higher age groups became entrepreneurs rather than young women, 

some of them were to take care of their child and their education, social or family ties, dependency, male 

dominance etc. It can also be cleared from the diagram draw on below: 
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TOOLS: 

Data was simply analyzed with the help of percentage method 

FINDING: 

The outcomes of this paper expose that lack of education, no awareness about capacities, low risk bearing 

ability, lack of self-confidence, problems of work with male workers, lack of flexibility, lack of balance 

between family and career obligation of women, poor degree of financial freedom. 

SR.NO 

1

2

3

4

5

6

7

8

9
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